
®

https://www.instagram.com/pangaeanaturalstone/
https://www.facebook.com/pangaeanaturalstone
https://www.linkedin.com/company/pangaea-natural-stone-inc
https://pangaeanaturalstone.com/
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S u r e s h  C .

Senior Supervisor

It never feels like I am working 

with co-workers. We all look 

after each other like best friends 

or close family members.

T r i l o k  Y .

Heavy Equipment Operator

There is no greater testimonial to a 

company’s character than to have 

not only one son work in the same 

company, but have a second one 

that is eager to join. As a father, I 

could not be happier to know that 

my children’s careers are secure.

S a n j ay  N .

C.E .o.

My primary role has been to cre-

ate a company structure of safety 

and security. This in turn has 

created a company culture with 

a high level of trust, motivation, 

and communication. I don’t go to 

work to manage our people, they 

come to work to be inspired. I take 

care of our people, so they can 

take care of you.

S a r i t a  D .  &  S a r i t a  S .

Grounds Custodians

I am always well respected and love coming to 

work, as we all treat each other very fairly.

 

I feel safe and secure at Pangaea® because we all 

work as a team. I am highly valued.

F O R  M A S O N S

t o n y  k .

Masonry professional

We have been working with Pangaea® Stone for 

many years now. We really love the character 

of each and every stone. With so many pro�les 

and colors to choose from, my clients always 

�nd the perfect stone for their dream project! I 

love the GripSet® technology. High quality and 

high strength - you can’t beat Pangaea® Natural 

Stone products!  

S h i p r a  S .

Shipping & Logistics

I am constantly learning and I’m always 

supported in advancing my education. 

Pangaea® has been a great training 

ground and I’m always growing person-

ally and professionally. My undergradu-

ate degree has allowed me to utilize and 

advance my skills. 



S i t a r a m  S .
	 C.O.O.

Our company culture has changed 

what was a job into a passion. 

Pangaea® has positively impacted 

my life and my way of thinking. I 

feel very blessed to have an oppor-

tunity to make a di�erence.

A ay u s h i  c . 
Accounts

I have never worked with a company with such 

principles and ethics. I am well respected and 

always feel safe and secure in our environment.

M i c k  S .  a n d  J e f f  L .
C S I  O p e r at i o n s  M a n a g e r

&  C S I  P r e s i d e n t

What makes Pangaea® di�erent is that 

it works!  There are a few really simple 

ideas behind it that have been perfectly 

executed, resulting in a product that does 

exactly what it claims and exactly what its 

users require it to do.

S h aw n a  C .
Designer

Pangaea® screams natural beauty. 

The range of colors and formats 

make it �rst and foremost the #1 

product we use in our designs. Inte-

rior or exterior, stone from Pangaea® 

is something that will never go out of 

style. It is timeless.

r o b  M .  &  K e v i n  g .
C.O.O. & c.e .o. of instone

As a leader in the market, Instone partnered with Pangaea® 

because of the exceptional industry-leading product 

quality. This, coupled with the leadership in developing a 

product with the highest ethical standards…makes for an 

outstanding partnership!

B o s c o E
C.c.o.
(Chief Canine Officer)

My life has been 

changed forever. I live 

in a home instead of 

on the streets and 

now every day is 

take your dog to 

work day.

F O R 

d e s i g n e r s

C A R M E N  N .
C.F.O.

Our Pangaea® family is 

continually striving to 

deliver products that we 

can be proud of and that 

our customers can enjoy 

for years to come.

3

  

you.
F O R

C H A N G I N G  T H E  W O R L D, 

O N E  S T O N E  A T  A  T I M E.

CSI OR 

INSTONE
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B E F O R E  W E  G E T  T O  T H E  S T O N E , 

L E T ’ S  T A L K  A B O U T  C H A N G i n g  t h e  w o r l d .

w
h
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r
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s

a

better

way?

Building a better way 
can a stone company change the world?

We believe it can. Our manufacturing facility in India adheres to ethical work practices, a 

clean and safe working environment and provides fair living wages. We lead by example 

so others may follow. 

We minimize our environmental impact with revolutionary recycling methods. Our 

industry has a tendency to create excess waste and typically has a limited ability to

recycle, so we decided there needed to be a better way. 

We created systems to eliminate waste during the manufacturing and packaging  

process and created on site recycling in order to pave a new, greener path. From our 

product, to our packaging, when we were told there wasn’t a way to be eco-friendly, we 

created a way. We are that committed. This translates to a better product that you can 

support in good conscience. Can a stone company change the world?  

We already have .

TM

https://www.pangaeanaturalstone.com/sustainability
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C H A N G I N G  T H E  W O R L D,

O N E  S T O N E  A T  A  T I M E.

Building a

better community
We create community partners in local villages by investing profits 

from Pangaea® to enhance access to education through rebuilding 

and expanding public schools. We create scholarship programs to 

empower girls and young women in order to break down gender 

and educational barriers. We also support local animal shelters 

and provide animals with food, medicine and unconditional love.

Building a

better product
Are we better than the rest?

Why, yes. Yes, we are. And we’re not just saying that. We use state-of-the-art tech-

nology and merge it with highly skilled stone artisans to create an extraordinary 

product.  We backed this up by providing 22% more product than others in our 

industry.  We cut, tool, trim, and fit all of our stone before we package it to make it 

Installation Ready™. Oh, and have you heard of GripSet® Technology? We invented 

it. It’s a fancy way of saying we created a way to make the back of our stones easier 

to stick so you can ensure they stay in place. GripSet® is our proprietary technology. 

And if that’s not enough, our stone veneers are 5½ times stronger on average than 

the compressive strength of commercial concrete. We’ve got the tests to prove it. 

Are we better than the rest? We’ve worked hard to be able to say yes, we are.

https://www.pangaeanaturalstone.com/innovation
https://www.pangaeanaturalstone.com/community


6

W
es

tC
oa

st
® 

M
ic

ro
le

d
ge



w e  a r e 

pa s s i o n at e

a b o u t 

r e c yc l i n g  a n d 

h u m a n i ta r i a n 

e f f o rt s .  by 

u s i n g  o u r 

m at e r i a l s ,  yo u 

a r e  c h a n g i n g 

t h e  w o r l d ,

one

stone

at a

time.

7



88



how

w 

stack up
3  I S O  c e rt i f i c at i o n s .

W h i c h  m e a n s

Quality Management,

environmental management,

&

Occupational health and safety
a r e  at  t h e  f o r e f r o n t 

o f  o u r  p r o c e s s e s , 

v e r i f i e d  by  o u r 

c u s to m e r s  a n d  t h i r d 

pa rt y  i n s p e c t i o n s .

9

https://www.pangaeanaturalstone.com/innovation
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®

s t o N ,
n a t u r a l l y .

Have you ever heard of the Messner List? It’s a popular 

list among mountaineers, naming the highest peak on 

each of the seven continents. These peaks are made 

into a list, which to some, becomes a challenge to test 

their limits. Elite climbers from around the world attempt 

to summit all seven in one year, a challenge made pop-

ular by adventurer Reinhold Messner. These mountain-

eers are from different continents and speak different 

languages, but all push themselves beyond their limits 

with the same goal in mind. And do you know what ties 

every one of these prestigious climbers together? The 

view from the top. Seven views, from seven different 

mountaintops. But if you are not an elite mountaineer or 

a world class climber trekking around the earth, don’t 

worry. We can bring the view to you. Seven views to be 

exact. Pangaea® Natural Stone provides you with seven 

stone profiles to choose from so that you can have your 

very own mountain top experience. 11
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Real people.

real impact.

real stone.
13



You don’t even 

have to say it. 

We know you

 love US.

A N D  S I N C E  8 8 %  O F 

R E L AT I O N S H I P S 

S TA RT  W I T H  A

M ATC H M A K E R ,  W E 

H AV E  ov e r  4 0 0 

D E A L E R  LO C AT I O N S 

TO  co n n e c t  YO U .14



What does it mean to be 

canadian owned and 

manufactured in India?

This is often an unspoken curiosity.  Let us tell you. It means we 

are passionate about breaking down barriers and paving a new 

path. It means we have a crit ical opportunity to run an ethical 

company by providing living wages and safe working condit ions. 

It means we have the same employees and famil ies teaming with 

us for over 15 years because we believe in leading the charge 

of good and fair.  It also means we can be the change we want 

to see around the world. We can build schools where there are 

none. We can take in stray animals and provide shelter when that 

is outside the norm. We can help famil ies impact future genera-

tions so they may join us in being the change. 

We operate outside our 

borders because we saw

an opportunity to

change the world.
15



What 

do 

wood 

and 

water 

have 

to do 

with 

stone?

16



Every

thing.
17



W e  o bta i n  o u r  s to n e s  f r o m  t h e 

v e r y  co r e  o f  n at u r e ,

MAKING IT OUR DUTY TO 

SUSTAIN THE BACKDROP 

WE DRAW FROM.
We devised systems to ensure not one drop of water, not one shaving 

from wood packaging and not one ounce of left-over stone rubble was 

going to waste. We take what we have and reuse it. AGAIN.

AND AGAIN.

18

Our industry tends to be wasteful in its approach. We weren’t 

okay with that. So we systematically broke down every step of 

the process and created innovative ways to save the environ-

ment 	and vastly minimize our impact while glorifying the gor-

geous stones the earth gives us.
Yo u  h e a r d  u s .

EVERY. SINGLE. STEP.



And once we’ve made a difference in a country that 

needed someone to lead the way, we weren’t ready to 

stop there. We had to make sure our environmental im-

pact continued to be minimized once our stone left our 

hands. So we spent years perfecting our wooden crate 

packaging to utilize sustainable wood and employ a 

drying process that ensured no pests can live within  

the timber and inadvertently travel around the globe. 

To top it off, all of our wood shavings are compressed 

into logs and used as a fuel source in rural areas. 

recycling and sustainabil ity.

W e  c a l l  i t

BEING THOROUGH.

And we didn’t just stop there. We made sure our machinery was electric 

and battery powered to reduce air pollution in a country that is so highly 

impacted by air quality because ONE PERSON CAN MAKE A DIFFERENCE.  

Ensuring our machinery is electric and battery powered also ensures our 

team members have a safer and cleaner work environment. This 

also reduces noise pollution because we care about ALL OF THE

IMPACTS WE HAVE.

19



Can we 

connect 

business 

with 

impacts in  

education, 

culture, 

& animal 

welfare?

20



Yes,

Yes,

& Yes.
21



We 

operate 

outside our 

borders 

because 

we have the 

opportunity 

to Give our 

support to 

one corner 

of the 

world.

22



We did not want to reinvent a new system or introduce 

something new that could not be sustained. 

So we started with a very simple question:

How can we make a difference?

The answer has led us to expanding school infrastruc-

tures to increase enrollment, donating computers to 

connect children in classrooms to the global commu-

nity, installing water purification systems where there 

was no access to clean drinking water, and providing 

direct community support to ensure that girls in rural 

villages have continuous access to education. If we 

provide support to help these kids succeed acade-

mically, we are investing in their future. It’s a simple 

system of Q & A that works without overstepping.

23
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to  p u t  i t  i n  p e r s p e c t i v e  f r o m  t h e  v e ry  b e g i n n i n g , 

we are proud. 
Ov e r  F i f t e e n  y e a r s  ag o ,  w e  s ta rt e d  a  l i t t l e  s to n e  co m pa n y  a n d  m a d e 

t h e  co n s c i o u s  d e c i s i o n  to  k e e p  o u r  b a s e  i n  o u r  n at i v e  co u n t ry  o f 

C a n a da  a n d  wo r k  w i t h  o u r  n e i g h b o r s  i n  t h e  u s a ,  w h i l e  e s ta b l i s h i n g 

t h e  h e a rt  o f  o u r  co m pa n y  i n  o u r  a n c e s t r a l  co u n t ry  o f  i n d i a .  W e  d i d 

s o  k n ow i n g  t h at  w e  co u l d  m a k e  a  d i f f e r e n c e  t h e r e .  W e  co u l d  c e l e -

b r at e  a  d i s t i n g u i s h e d  c u lt u r e  w h i l e  p r ov i d i n g  s a f e  wo r k i n g  co n d i -

t i o n s ,  fa i r  wag e s ,  a n d  e q ua l i t y.  W e  h av e  b e e n  d o i n g  t h at  fo r  ov e r  1 5 

y e a r s  a n d  d o  yo u  k n ow  w h at ’ s  h a p p e n e d ?  W e  h av e  m u lt i p l e  g e n e r a -

t i o n s  o f  fa m i l i e s  wo r k i n g  to g e t h e r  w i t h  u s .  W e  watc h  o u r  n e w  e m p loy -

e e s  f lo u r i s h  i n  t h e i r  j o b s  w h i c h  h a s  a l low e d  t h e m  to  b u y  t h e i r  f i r s t 

h o m e s .  w e  watc h  p o s i t i v e  co - wo r k e r  r e l at i o n s h i p s  b e i n g  fo r m e d ,  n o 

m at t e r  t h e  ag e  o r  g e n d e r ,  W e  s e e  a n  u n pa r a l l e l e d  wo r k  e t h i c  f r o m 

t h e  f lo o r  s w e e p e r s  w e  d e p e n d  o n  to  k e e p  o u r  wo r k i n g  a r e a s  c l e a n , 

a l l  t h e  way  to  o u r  m a n ag e m e n t  t e a m  w h o  p e r f e c t  o u r  p r o c e s s e s .

25



35
mill

ion
T h e r e  a r e  3 5 

m i l l i o n  s t r ay 

d o g s  l i v i n g  i n 

I n d i a  r i g h t  n o w. 

E v e n  s o m e  o f 

t h e  l a r g e s t 

c i t i e s  l a c k  t h e

 i n f r a s t r u c t u r e 

to  s pay  & 

n e u t e r  to 

p r e v e n t  t h i s 

n u m b e r  f r o m 

g r o w i n g .  A s 

u s u a l ,  w e  a s k e d 

o u r s e lv e s ,  c a n  a 

s e r i e s  o f  s m a l l 

a c t s  m a k e  a 

d i f f e r e n c e ?
26



We may not be able to rescue thirty-five 

million dogs, but we can start with as 

many as we can. We nurse them back 

to health and take home those who are 

most in need and every day becomes 

“take your dog to work day”.  We work 

with a local animal shelter in Jaipur 

called “Help in Suffering” by offering our 

resources and our time. We also volun-

teer and donate what we can to con-

nect our love for dogs coast to coast by 

working with our local animal shelters 

and supporting and adopting rescues. 

Our hope is that while we may not be 

able to rescue every one of them, our 

work will start a domino effect for our 

beloved four legged friends.

We

believe 

in a 

ripple 

effect.
27



A n d  i f  yo u ’ r e  j u s t 

f o l lo w i n g  a lo n g 

a n d  n ot  s u r e  w h at 

w e ’ r e  ta l k i n g  a b o u t 

. . .W o u l d n ’ t  i t  b e  n i c e 

i f  s o m e o n e  i n v e n t e d 

a  way  to  m a k e  yo u r 

l i f e  e a s i e r ?  W e 

t h i n k  s o  to o .

So

we Did.28

Hey 

masons, 

we’re

better!
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yo u  co u n t

o n  m a k i n g

i t  s t i c k .

W e  h e l p

yo u  w i t h

t h at.

Those little grooves 

make us di�erent 

and your job easier. 

We spend our time 

trying to �gure out 

how to help you.

®

29

WITH EXCLUSIVE TECHNOLOGY

https://www.pangaeanaturalstone.com/innovation
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At  Pa n ga e a ®  N at u r a l  S to n e ,  w e  h av e  h a n d - c r a f t e d  m a n y  v e n e e r  s to n e 

va r i at i o n s  to  h e l p  m a k e  yo u r  d e s i g n  i m p e cc a b l e .  B u t  w e  d o n ’ t  s to p 

t h e r e .  B e c a u s e  w e ’ r e  t h e  e x p e rt s ,  w e  a l s o   h a n d - pa c k  yo u r  s to n e  v e -

n e e r s  e n s u r i n g  t h at  e v e r y  l ay e r  h a s  b e e n  to o l e d  f o r  a  p e r f e c t  f i t, 

h a s  t h e  p e r f e c t  q u a n t i t y  a n d  t h e  b e s t  co lo r  a n d  s i z e  va r i at i o n s  s o 

yo u r  s to n e   i s  d e l i v e r e d  I n s ta l l at i o n  R e a dy T M .  To  to p  i t  o f f,  w h e n 

o u r  e x p e rt  pa c k e r s  c u t,  to o l ,  a n d  t r i m ,  n ot  o n ly  d o  t h e y  m a k e  s u r e 

o u r  s to n e  i s  pa c k e d  a n d  r e a dy  to  b e  i n s ta l l e d ,  b u t  t h e y  a l s o  d o c u -

m e n t  e a c h  c r at e  l ay e r  f o r  co n s i s t e n c y  a n d  p r e d i c ta b i l i t y. 

more
w e  h av e

layers
t h a n  a

FRENCH
PASTRY



more thanjust a great 
personality

B u i l d i n g  a  B e t t e r  P r o d u c t  B u i l d i n g  B e t t e r  Co m m u n i t i e s

3 ISO certifications
Quality Management Systems  Environmental Management Systems Occupational Health and Safety

S tat e - o f - t h e - a rt  t e c h n o lo gy  4 0 0 +  d e a l e r s  to  s e r v e  yo u

Consistency & Predictability

I n stallat ion  ready
C o l o r  r e a d y   S i z e  r e a d y  I n c r e a s e  i n s t a l l a t i o n  e f f i c i e n c y

R e d u c e  i n s ta l l at i o n  c o s t s   N o  r e p e at i n g  pat t e r n s   C o lo r  fa s t

Cut, Tool, Trim & Fit
RockPaks®  Power of 22   100% yield 10 sqft means 10 sqft

Say no to Rubble  ASTM tested Comprehens ive  techn ical data Thermal Eff ic i ency

we’reprettytoo

31

GripSet® Technology 

™

™

TM

Building a better way™



B u t  w e ’ r e 

m o r e  t h a n 

j u s t  a  g r e a t 

p e r s o n a l i t y .

We’re

pretty

too.

I n t r o d u c i n g

o u r  t h i n  s t o n e  v e n e e r  c o l l e c t i v e

32
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T h e  Pa n ga e a ®  Co l l e c t i v e  o f f e r s  7  s to n e 

p r o f i l e s  a n d  m a n y  co lo r  va r i at i o n s  w i t h i n 

e a c h  to  m atc h  yo u r  u n i q u e  d e s i g n .



3  Co u r s e  A s h l a r

36

https://www.pangaeanaturalstone.com/3-course-ashlar
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3  Co u r s e  A s h l a r

38
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https://www.pangaeanaturalstone.com/3-course-ashlar
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c a s t l e s to n e
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https://www.pangaeanaturalstone.com/castlestone
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c a s t l e s to n e
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https://www.pangaeanaturalstone.com/castlestone
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F i e l d s to n e

https://www.pangaeanaturalstone.com/fieldstone
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F i e l d s to n e

https://www.pangaeanaturalstone.com/fieldstone
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l e d g e s to n e

https://www.pangaeanaturalstone.com/ledgestone
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l e d g e s to n e
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https://www.pangaeanaturalstone.com/ledgestone
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https://www.pangaeanaturalstone.com/ledgestone
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m i c ro l e dg e

https://www.pangaeanaturalstone.com/microledge
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m i c ro l e dg e

https://www.pangaeanaturalstone.com/microledge
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q u a r r y  l e d g e S TO N E ®
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https://www.pangaeanaturalstone.com/quarry-ledgestone
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q u a r r y  l e d g e s to n e®
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https://www.pangaeanaturalstone.com/quarry-ledgestone
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r o m a n  c a s t l e s to n e

https://www.pangaeanaturalstone.com/roman-castlestone
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r o m a n  c a s t l e s to n e

https://www.pangaeanaturalstone.com/roman-castlestone
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Pangaea® Natural Stone offers a line of architectural accessories that perfectly 

complement our wide range of stone veneer products as well as other stone cladding.  

W h e t h e r  y o u  a r e  l o o k i n g 

t o  s u b t l y  b l e n d  i n  o r  b o l d l y 

s t a n d  o u t  i t ’ s  t h e  l i t t l e  t h i n g s 

t h a t  m a k e  a l l  t h e  d i f f e r e n c e .

Pangaea® offers an array of finishing products that are more detailed than a packet of 

instructions for self-assembly furniture (and we’re easier to use too). From watertable 

sills to trimstones, our architectural elements add that final touch that gives that “I can’t 

quite put my finger on what it is about this, but man that looks incredible” feeling (by the 

way, it’s the details. Details add “je ne sais quoi” to your design without taking over). It’s 

that final coat of lipgloss, that perfectly fluffed pillow, that straightened picture frame, 

that foam on top of a latte. 
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detailed
m o r e

t h a n  alatenight
g o o g l e  o f  yo u r  e x

touch.It’s t h efinal



67

T h e  n e x t 

l e v e l  i s in

the

details,

w a t e r t a b l e  s i l l s

t r i m s t o n e s

k e y s t o n e s

h e a r t h s t o n e s

p o s t  c a p s

w a l l  c a p s

s l a b s

& Pangaea® architectural 

elements are your accessories

https://www.pangaeanaturalstone.com/architectural-elements-2
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WestCoast® Watertable Sills are 
dependable like your favorite 

rain jacket.

Cambrian Slabs. 
Like icing on the cake.

Tuscan Hearthstones. 
Like a fedora, fashionable 

and functional.

https://www.pangaeanaturalstone.com/hearthstones
https://www.pangaeanaturalstone.com/watertable-sills
https://www.pangaeanaturalstone.com/slabs
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You rarely notice a wall 
cap, but you set your 

drink here all the time.

Cambrian Trimstones add that 
�nal touch like a necklace with 

the perfect black dress.

Cambrian Watertable Sills. An 
insurance policy against 
all weather conditions.

https://www.pangaeanaturalstone.com/watertable-sills
https://www.pangaeanaturalstone.com/trimstones


Why are these three characteristics so important? 

Why would we ask our customers to work in the modern world with antiquat-

ed ideas? In our industry, the lack of innovation is often accepted as the status 

quo. In a world that is filled with advancing technologies and clever ideas, our 

industry has often chosen to remain primitive in its approach.

The construction industry is full of new ideas and product advancements. 

From reimagining quarrying technologies to breathable building envelopes, 

to route trucks that offer just-in-time delivery systems. So why has the Natural 

Stone Thin Veneer industry failed to innovate since its inception? Our belief is; 

manufacturers are stuck inside the bottle. If you’re stuck inside the bottle, you 

cannot read the label on the outside.  

Over the past 15 years we have consciously re-imagined, re-evaluated and 

re-tooled our approach on how to continually create value. We have deliv-

ered real world solutions to real world problems. We are insanely focused on 

delivering the highest value from the products we manufacture to the commu-

nities we serve. This purpose is what continually fuels our passion.
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the i’s
d ot t i n g

a n d  c r o s s i n g

the
t’s

PA N GA E A ®  S TA N D S  F O R 

R E L I A B I L I T Y,  CO N S I S T E N C Y

&  P R E D I C TA B I L I T Y



W e  co u l d  s ta rt  nerding  out a n d  u s e 

w o r d s  l i k e  t h e r m a l  m a s s ,  M I N E R A L  co m p o s i t i o n  a n d 

d i s c u s s  f r e e z e - t h aw  c yc l e s .  W e  co u l d  ta l k  a b o u t 

g r av i t y  loa d s  a n d  b u i l d i n g  e n v e lo p e s ,  b u t  w e 

d o n ’ t  wa n t  to  b o r e  yo u  w i t h  t h e  d e ta i l s . 

J u s t  k n o w,  w e ’ v e  t h o u g h t  a b o u t  a l l  o f  i t,  s o  yo u 

d o n ’ t  h av e  to . . .w e ’ v e  g ot  yo u r  b a c k  s o  yo u  c a n 

s t r e s s  l e s s  a n d  co n c e n t r at e  o n  b e a u t y  a n d  d e s i g n .
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D I S T I N C T I O N

CO M M E R C I A L

https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

C
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https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial


81

W
es

tC
oa

st
® 

L
ed

ge
st

on
e



82

D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial
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D I S T I N C T I O N

COMM E R C I A L

https://www.pangaeanaturalstone.com/commercial


85

n o  m at t e r  t h e  co m p l e x i t y 

o f  Yo u r  p r oj e c t  yo u  c a n

w i t h  u s  o n e  s to n e 

at  a  t i m e ,  w e  c a l l  i t 

B u i l d i n g  A B e t t e r  Way TM
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